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| CONFERENCE

. OUTLINE
O Title The 12th Asian TV Drama Conference
O Theme Drama Beyond Frontiers: Genre, Border, Platforms
O Date 2017, 10. 30.(Mon.) ~ 11. 2.(Thur.)
O Venue PARADISE CITY, Yeong—jong Do, Incheon, Republic of Korea
O Host Ministry of Culture, Sports and Tourism of the Republic of Korea,

Incheon Metropolitan City

< Organize Korea Foundation for International Culture Exchange(KOFICE),

Incheon Film Commission
< Support Paradise City, Posco E&C, Korea Film Commissions & Industry Network(KFCIN)

O Participants About 200 TV Drama specialists from 11 countries

Korea TV and Radio Writers Association(KTRWA), Corea Drama Production Association(CODA)

Television and Radio Writers'  Association of Japan, Association of All Japan TV Program Production
Companies (ATP) , AIE (Kyushu Associations of Independent Entrepreneurs)

Shanghai Guanyi Media, Beijing Film and Television Arts Association, YOUKU,
SanSang Media, Yunlaiwu, Tencent, PCCW Media Group (Viu, Hong Kong)

Mediacorp MNC Media Group

VTV TVAd Astro
m Broadcast Thai Television [M Rakuten VIKI

Abs—Cbn Corp Eccho Rights

Participants Arrival - B2B meeting, Drama Screening, Korean Filming Biz talk
Awards Ceremony & Welcoming Dinner

Main Conference - Farewell Dinner

Incheon Drama Filming Site Tour - Reiurn(Korean Participants)

M Departure(Foreign Participants)

English
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10/ 30 (Mon)

Participants Arrival and Hotel Check—In

Meeting Room Meeting Room Meeting Room Meeting Room
JAN B-C D) Lobby

. Networking
Drama Screening B28 & Gathering Session

Grand Ballroom

9:00~8:30 Participants Registration

9:30~10:00

Breakfast 15:00~17:00 Korean Filming Biz Talk

Opening and Introduction

of Participants 15:00, 16:00 : The King in Love Indivi
ividual d : Exchange and
' i Shooting and Production $
e (Featuring Yoona LIM, winner of the Ses! Actress) i anant to aach ng . gath enng_ between the
S s 15:30, 16:30 : Princess Weiyoung applicant of B28 Support consuling participants
10:00~10:30 Korean Producers (Fealuring by Luo Jin, winner of the Besl Actor)
Session 2
10:40~11:30 ..
Participants Jepenese Producers (2 teame) Grand Ballroom
N g Se 1 3 - -
_ _ Arrival & Check—In St o Awards Ceremony & Welcoming Dinner ¢
11:30~=+12:20 Chinese Producers (2 teams)
Sapphaire Opening Address Congratulatory Speech Welcome Speech
12:20~13:40 Youngjin KWAK, Hitoshi KURAUCHI, Jungbok YOQ,
Lunch
the Chairman of KOFICE the Board Chairman of ATP the Mayor of Incheon
Introduction of Korea Shocting

and Production Support

13:40~14:00

: _ o Winners of the 12th ATDC and Special Performance <
S”ec'al"lssi&‘m E Incheon Drama \
Filming Site Tour

14:00~14:40

404520 P " - Special Session 5 Foreign

14:40~15; ti i ti , o :
et }?fto:g et Ry Southeast Asia Participants

A B—C D - heck—0ut
Korean || Networking

& Departure
Drama B2B Filmi of Writers ;
16:00~16:40 || Seiinaiuk "9 | ang Session 6
H : Biz Talk || Producers Chinese Writers

Best Actress : Lim Yoona (South Korea)
& (The King in Love}(2017), {THE K2)2018), {Chinese Hero Zao Zi Long}{2016)
(Prime Minister and [(2014), {Love Rainy(2012), {Cinderella Man}{2009), &tc.
® The 53rd Baeksang Arts Awards,
“Most Popular Actress in Film Category Award” (2017)
® Asia Artist Awards, “Asia Star Award” (2016)

18:00~-18:55

Best Actor : Luo Jin (China)
® (Princess Weiyoung)(2016), {Diamond Lover)(2015), {My Three Fathers)(2015),

15:00 15:00 15:00 15:00 Session 7
~17:00 ~17:00 ~17:00 ~17:00
17:20~~18:00
18:00~18:30

Japanese Writers

Break

Session 8
Korean Writers

General Review

{Cosmelolagy High)(2014), {The King's Woman)(2012},

{Beauly’s Rival in Palace}(2010), {Three Kingdoms}(2010), etc.
® The 2nd WEIBO Movie Award Ceremony * Rising Star Award”™ (2017)
® The Aclors of China “Best Actor Award” (2015)

Special Performance : CROSS GENE

18:30~19:00 Break ® Shin(Vocal), Takuya(Vocal), Yongseok(Vocal), Sangmin(Rap),
Seyoung(Vocal)
Grand Ba"room ® Agency : Amuse, Amuse Korea
19:00~19:30 Awards Ceremony and * Debut : 2012 Mini Album [TIMELESS : BEGINS]
welcomlng Dinner Sapphaire \ ® The 21st Korea Cultural Entertainment Awards "Rookie Award™ (2013)

19:30~20:00

20:00~21:00

The 12" ASIAN TV DRAMA CONFERENCE

Farewell Dinner

Dinner

18:55~21:00

Toast Soonrae LIM, the Chairman of the Incheon Film Commission | Press Exit - Dinner
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5 1 0/ 31 (Tue) T

o Grand Ballroom Main Conference o
Participants Registration

09:30~09:35

Photo Time with all Participants

Drama Beyond Frontiers: Genre, Border, Platforms
1 Opening Video \ 2 Introduction of Participants \ 3 Introduction of the Moderator

Session 1 : Korean Producer

Younsung KIM | STARCOLLABQO Media Business Managing Director
» Participated as a Marketing Director with KBS Mini series (Sungkyunkwan Scandal)
* SBS Mini series (My Love from the Star), {Punch), {Yong—pal) and 15 other works

Session 2—-1 : Japanese Producer

Satoshi KUBOTA | Fuiji Television Director

* (Mukodonoly (2003), {Rikon Bengoshiy (2005). {kiken na Aneki),
(Team Medical Dragon) (2006), (Tokyo Tower) (2007), etc.

S ® 2006 The Television Award "Director” {Team Medical Dragon),

10'4'(%;1;'30 2014 1QlYI Awards “Asian Television Award” (Myslerious Summer)

Session 2-2 : Japanese Producer

Hiroshi KATAOKA / NHK Enterprise Drama Program Dept. Director

® Epic Fantasy (Moribito: Guardian of the Spirily Season 1, 3 (Production - Direclor)

® Epic Drama (Heart of a Samurai}, {Genroku Ryoran), etc,

® ABU(Asia Pacific Broadcasting Union)  “Grand Award” {(Heart of a Samurai), ATP Awards “Premier Award”
{Moribito: Guardian of the Spirit} Season 1 and others

Session 3—1 : Chinese Producer

Ling LIU | YOUKU Producing and Managing Drama and Webdrama
» Executive Producer (Rebirth of the Celebrity Superstary

. B :
11:30~12:20 ® Producer {Rakshasa Street) Season 1, {The Backlight of Love}, (Crazy for Palace), {Affairs of ihe Heart}

(50" )

Session 3-2 : Chinese Producer

Xing LU | Dong Yang Sansang Media Director

® Doctorate in Directing, Beijing Film College
e VVice—Director of Drama {The Gods)
e Direcior of Drama (Burning lce)

Sapphire Lunch & Break
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Introduction of Korea Shooting and Production Support

Session 4 : Special Session - USA

Courtney MCLACHLAN | Rakuten VIKI Marketing Manager
* {UP10TION, Pleasel)

» Soompi X JYP Audition Program {Rising Legends)

* Soompi Awards

Session 5 : Special Session — Indonesia

Titan HERMAWAN | MNC Pictures Managing Director
o TV series {Tukang Ojeck Pengkolany (2015), (Preman Pensiun) Season 1-3,
{Dunia Terbalik} (2017), the Movie {(Di Balik 98) (2015), (3 Dara) (2015), {7/24 (2014)

15:20~16:00 Coftee Break

Session 6 : Chinese Writer

16:00~16:40

40') Qi LU | Shanghai Guanyi Cultural Media LLC National Level 3 Writer

» Drama (Life Revelation), {People’s Life), {My Friend Ms. Chen Baliu)
® Short Movie {(Vilage Story)

Session 7 : Japanese Writer

16?40“‘:17:20 Masaya OZAK| | Television and Radio Writers’ Association of Japan Writer
(40°) N # (Kekkaon Dekinai Otoko(The Man Who Can't Get Married), (Umechan Sensel),
{Shiroi Haru(White Spring)}, {Tokumei Kakaricho Tadano Hiteshi), {Omukae desu)
®» The 5lh FUJI TV Young Senario Awards(1992), The 21sl Hasida Awards(2013)

Session 8 : Korean Writer

17:20~18:00 : Jaebeom PARK | Korea TV and Radio Writers Association(KTRWA) Writer
(40°) |+ OCN {Quiz of God) Season 1(2010), Season 2(2011), Season 3(2012), Season 4(2014)

s KBS2 {(Good Managery (2017), {(Good Doctory (2013), {Blood) (2015)

e The 6th Korea Drama Awards “The Best Writer Award” (2013)

18:00~18:30

18:30~19:00 Break

General Review

19:00~21:00 Sapphire Farewell Dinner
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Information of
\ the Location

O PARADISE CITY, Yeong—jong Do, Incheon

ENTRANCE 2

N
} T r
T
=
e
5
-
GRAND
BALLROOM
RECEPTION
MEETING ROOM &
ABCDE
© Shuttle Bus Information (Incheon International Airport) O Location

The irterpreter will guide the foreign participants from the airport terminal to the shuttle bus stop.

186, Yeongjcnghaeannam-ro

321—gil, Jung—gu, Incheon, Korea
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www, p—city.com
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Interval Bus Stop

every 15 mins

First shuttie: AM 0510
Last shuttle: PM 11:00

Gate 3C / 14C, 1st Floor,
Incheon International Airport
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Opening Address

Good evening ladies and gentlemen, | am Kwak Young Jin,
the chairman of the Korea Foundation for International Culture Exchange.

First of all, | am truly pleased that we are here together in
Incheon Metropoalitan City, the "Hub of Asia”, and it is with
great pleasure that | welcome you to the 12th Asian TV Drama Conference,
where the best Drama professionals of each country come to meet.

12 years ago, writers from Korea, China, and Japan gathered together and
took the first step by starting the “TV Drama Writers Conference of East Asia”.
Since then, not only writers, but producers have shown interest and participated as well.
This year, we have as many as 11 countries participating,
which is the most we have ever had. | am deeply grateful for that.

| would like to extend my warmest greetings to those who are here for the first time today.
In addition, | would like to express my sincere gratitude to all participants who have graced this place and
watched the growth of the “Asian TV Drama Conference” with us, for the past 12 years.

As the motto of our conference is “Asia is one”, the implied emotions in one drama has the power to
tear down the boundaries of languages and country borders and make us one,
Not only that, people around the world can easily watch foreign dramas through various media platforms.
Now that web toons, novels, and comics are reimagined and reborn as videos, it can be said that there are
no limitations to a drama’s country genres, borders, platforms.

The theme of the 12" Asian Drama Conference, “Drama Beyond Frontiers : Genre, Border, Platforms”, is
an attempt to expand the ever-growing possibilities of dramas.

Through this conference, the leading writers and producers who are active in each country are invited to
share their ideas on the globalization of Asian dramas and stories that go beyond production and genres,

We hope to have an in—depth discussion to share experiences and knowledge with each other and to
create a win—-win cooperation mutually beneficial cooperation.

Finally, | would like to extend my deepest gratitude to Incheon Metropolitan City for its active support for
the development of Asian media culture. | hope that the wisdom of the people gathered here today will

help Asian dramas to spread their wings toward the world.

Now, | would like to announce the opening of the 12th Asian Drama Conference. Thank you.

Octaober 30, 2017
Chairman of the Korea Foundation for International Culture Exchange,
Kwak Young Jin
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Greetings

We sincerely welcome all writers and producers from
all over the world to Incheon City.

Incheon is a young city that is historically known to be
the first city to welcome various cultures of the world and
since then has always been open to new and diverse cultures.
Therefore, Incheon is the perfect city for the creators of
trend-setting dramas to discuss the conference’s theme,
“Drama Beyond Frontiers: Genre, Border and Platforms.”

The best planners, producers and writers in Asia gather to discuss current issues in the drama industry
and real business about co—production comes to life at the Asian TV Drama Conference. | am excited to
meet the people who give their hearts and minds to create competitive contents not only in Korea but
worldwide.

Among Korean dramas, works that have been filmed and supported in Incheon are loved by many. In the
drama Goblin, it's a city of beautiful love; in Good Manager, it's a city full of justice and enthusiasm: in
Circle, the viewers meet a city of the future set in 2037,

Incheon is considered the “it place” within the Korean drama industry, | hope that the creators who have
visited will be freshly inspired and stimulated.

In current times where understanding of cultural diversity and international sensibility is necessary, | hope
that the 12" Asian TV Drama Conference will conduct plans and in-depth discussions that cross national
borders, genres, and various platforms.

Thank you.

October 30, 2017
Incheon Metropolitan City Mayor
Yoo Jungbok
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Congratulatory Message

| am Hitoshi Kurauchi, the Board Chairman of ATP,
the Association of All Japan TV Program Production Companies.
On behalf of the participants from Japan,| sincerely congratulate
you on hosting the 12" Asian TV Drama Conference in Incheon and
| would like to express my heartfelt appreciation for your invitation to this event.

First, | would like to express my deepest gratitude to
Chairman Kwak Young—jin of KOFICE for his great effort in
organizing this conference, and | would truly like to thank
Incheon Metropolitan Cityand the various organizations affiliated as well.

The potential of web dramas and many of their examples were introduced
at the conference held in Fukuoka City last year. There was a great deal of enthusiasm.

| received a strong impression and made new discoveries at that time
and it remains vivid in my memory.

This year, the theme is “Drama Beyond Frontiers: Genre, Border, Platforms”.

This is a challenge for people who are involved in drama making,
while it will also create opportunities for overseas expansion.

| hope that this conference will be an exciting forum
for all participants to share useful information. | would like to
express my gratitude to Chairman Shin Hyeon—taek and
Screenwriter Shinichi Ichikawa for starting this conference 12 years ago, and
| hope that you have a fruitful and rewarding three days.

Thank you.

October 30, 2017
ATP (Association of All Japan TV Program Production Companies)
Chairman Hitoshi Kurauchi
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A Toast

It takes a lot of time and effort to complete a single piece of work.

Plan, organize, modify, and modify again... It is an anxious moment to
worry about what the story's theme will be, whether the public will enjoy it,
and whether it is headed in the right direction.

| feel a warm camaraderie and gratitude to those
who go through that excruciating process. | sincerely admire you
for showing unwavering passion despite the many variables and
obstacles to communicate with the sharp—eyed public.

Thousands of videos are pouring in every moment. These days,
not only the professionals, but also the public communicates
by creating and sharing their own contents. It is also a means of
self-expression with a wide variety of individuality seen in
the planning, production and actors.

REFERENCE

We have organized this conference by gathering with you,
who are the most sensitive to trends and currently amid
a fast-paced video content culture, to lead this flow together and
to not lose focus in the rapidly changing industry.

| hope that through the 12 Asian TV Drama Conference,
you are able to not only expand exchanges of the video content industry,
but also see the possibility of joint planning and production of Asian dramas
across country borders and platforms by sharing various work environments,
industry trends, and current issues of each country.

Thank you.

October 30, 2017
Chairman of the Incheon Film Commission
Lim Soonrae
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Session 1 : Korean Producer

Importance of Global Format Development in Asian Dramas As
seen through the Globalization of Korean Dramas

Younsung KIM

Title

< Beyond the Divide : Genres, Borders,
Platforms >

Importance of Global Format
Development in Asian Dramas
As Seen Through the
Globalization of Korean Dramas

l. Global Content Market Analysis
Il. Global Korean Drama Content Market
Analysis

N
o}
=
—
m
=
=
wn

lll. Global Korean Entertainment Content
Market Analysis

IV. Why Can't Korean Dramas Be Globalized?

V. Global Format Market Analysis

VI. Globalization Case Study - Korean
Drama "Good Doctor”

VII. Globalization of Asian Dramas, We Hold
the Key!
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Global Content Market Analysis

j Globalized environment in which dramas from all over the world
can be viewed in real time as they are aired in their home countries

1. The globalization of broadcast content is rapidly changing the market. Dramas can now be

simultaneously viewed in any part of the world while they are aired in their own countries.

2. OTT (Over The Top, internet streaming TV services) online streaming services, such as Netflix,
have made it possible to view original dramas from around the world, including Asia, the U.S.
and the UK.

3. Global OTT platform businesses such as Netflix, the world's largest subscription streaming

service with 93 million subscribers in over 190 countries, Hulu, Viki, Amazon, etc. are emerging as

key distributors in the content industry.

NETFLIX m LV amazon

Global Korean Drama Content Market Analysis

] While the time is ripe for Korean dramas to be remade around the world,
the lack of format bibles for Korean dramas presents a challenge

1. In the case of Korean dramas, Turkey’s Star TV produced a remake of the 2000 KBS drama,
“Autumn Story,” which aired locally in 2015. "God's Gift - 14 Days” originally aired on SBS in
2014 and premiered on ABC in the U.S. on July 24, 2017. "Good Doctor,” originally aired on
KBS in 2013 and premiered in the U.S. as a regular program on ABC as “The Good Doctor”
on September 25, 2017.

SBS “God's Gift - 14 Days” KBS “Good Doctor”

Global Korean Drama Content Market Analysis

While the time is ripe for Korean dramas to be remade around the world,
the lack of format bibles for Korean dramas presents a challenge

SERIES PREMIERE
MONDAY SEPT 25 10|9¢
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Global Korean Drama Content Market Analysis

While the time is ripe for Korean dramas to be remade around the world,
the lack of format bibles for Korean dramas presents a challenge

2. According to the "2016 Broadcasting Industry White Paper” published by KOCCA in 2017,
dramas made up 79.6% of Korean broadcast content exported overseas, followed by
entertainment programs at 14.4%, and then by sports, cultural programs and documentaries.
Looking at the breakdown in regional distribution of finished broadcast content, Asia took 91.4%
of all exported dramas but took only less than 20% of exported formats. This implies that
Korean contents are mostly sold as simple exports of finished broadcast content and these

exports are heavily concentrated in the Asian region.
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Global Korean Entertainment Content Market Analysis

Korean entertainment content is expanding beyond China and the rest of Asia
into the global market more rapidly than Korean dramas

1. The formats for MBC's “I am a Singer” (localized title: E ¥ F), and “Where Are We
Going, Dad?” (localized title: E& %M)L) were exported and aired on China’s Hunan Weishi
(@ I#). In the case of “Running Man” (localized title: ¥E#I0R 2. 88), a Korean producer
directly participated in the localization of this format. These successfully localized programs

were huge hits in China.

MBC “lI am a Singer” MBC “Where Are We SBS “Running Man”
Going, Dad?”

Why Can't Korean Dramas Be Globalized?

“Hallyu dramas”, “K-dramas”... Korean dramas are attractive

But, localization in global markets not possible based on scripts alone

1. Unlike the export of entertainment formats which has shown incredible growth, the export
of drama formats has stalled for years. Although CJ E&M'’s “Nine: Nine Time Travels” became
the first Korean drama format to be exported to the U.S. in 2013, it was dropped at the pilot
production stage. Over the past few years, the production of several Korean drama remakes have
stalled in the US. with contracts expiring before they could be produced. The main reason can be
attributed to the fact that producers purchase Korean drama formats for their unique stories and
ideas. However, the stories plots do not work or the original appeal of the series is lost in the
localization process, so the drama fails to make it to the pilot episode.

2. The localization fails because Korean dramas are exported in the format market as scripts,
not full packages (format bibles). This makes it difficult to accurately convey the worldview and
character development that the original creator had envisioned when constructing the localized
pilot. On the other hand, American and European producers prepare storytelling format
packages that cover every stage of planning, production, broadcast and distribution, and

they dispatch consultants to assist with localization when necessary.

Global Korean Entertainment Content Market Analysis

Korean entertainment content is expanding beyond China and the rest of Asia
into the global market more rapidly than Korean dramas

2. With NBC (U.5.) buying the rights to CJ E&M’s “Grandpas Over Flowers” and airing it as
“Better Late than Never,” exports for Korean entertainment program formats are growing.
The reality TV format was exported not only to the U.S. and China, but also to France, Finland,
Germany, Denmark, Australia, Italy and Turkey, demonstrating its incredible growth and success.

In the U.S,, production for season 2 has been confirmed and cast contracts have been finalized.

BRADSHAW SHATNER WINKLER FOREMAN &z
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NBC (U.S.) “Better Late than Never”

tvN “Grandpas Over Flowers"

Why Can’'t Korean Dramas Be Globalized?

“Hallyu dramas”, “K-dramas”... Korean dramas are attractive

But, localization in global markets not possible based on scripts alone

3. For dramas to be adapted in a different region through localization, a format bible is needed
to clearly establish the content’s standards and ensure that the original format is maintained
when reflecting the local culture. However, notes on the production method, systems and format
bibles for Korean dramas do not exist, making it difficult to localize. Even if massively successful
dramas in Korea and Asia are exported to be remade in other countries, the absence of format
bibles cause delays in production, since there are no standards for localization to keep it faithful

to the original format.

4. The absence of drama format bibles is one of the main reasons why the export of Korean
drama formats has stalled. Active research on the format industry and the establishment of
format bibles are crucial in ensuring that both Korean and Asian dramas have a stronger

presence in the worldwide content format market.

18 The 12" ASIAN TV DRAMA CONFERENCE
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Global Format Market Analysis

The format industry is a global content industry which can
overcome cultural barriers and increase potential to succeed in localization

1. The format industry has enormous potential, as it can overcome cultural barriers through
localization and improve on an already successful format to further reduce the risk of failure
and increase the possibility of success. The format segment in the media industry has been
growing at a steady pace since the 1990s, and in 2013, the top 100 TV formats in Europe was
estimated at approximately 2.93 billion dollars. The ‘Four Super-Formats’ (Who Wants To Be
A Millionaire, Survivor, Big Brother and Pop ldols) garnered a combined annual revenue of
3.1 billion euros, changing the global media market environment in the 2000s and validating the

massive industry-wide influence of formats,.

Who Wants To Be A Millionaire?
ITV (UK) / 592 Eps(1998~2014)

Global Format Market Analysis

The format industry is a global content industry which can
overcome cultural barriers and increase potential to succeed in localization

2. The format industry is generating so much interest in the global broadcast content market for

these following reasons:

- First, the format industry reduces risk and production costs. The initial figures that go into
planning and development can be reduced, and the program has a higher chance of success by
using a format which has been successfully tested on a mass audience. The probability of success
is further increased by removing cultural barriers when broadcasting the original foreign content

to a local audience.

- Second, they have a greater potential for generating more revenue than finished programs.
A single successful format can generate constant revenue. For example, Endemol created “Big
Brother” in 1999 and has sold the format to over 70 countries, generating over 10 million

dollars in revenue annually and validating Endemol as the top global production company.
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Globalization Case Study- Korean Drama "Good Doctor"

The regular scheduling of “The Good Doctor” to a series format in the U.S.

signifies a change in the global strategy of Korean dramas and a new path for Asian content

1. KBS's “Good Doctor” received confirmation for pilot production in March 2017, and the
pilot was complete after 14 days of location filming in Canada. On 1 May 2017, it became
the first Korean drama to have a full season commissioned in the U.S., and production
started in July. It premiered on September 25™ on primetime on ABC. The remake for SBS's
"Gad's Gift - 14 Days" was also commissioned by ABC as a limited series with 10 episodes
(not as a season-based production but concluding after one season similar to a Korean

miniseries). It was scheduled to premiere on 24 July 2017.

2. Although two Korean dramas have been successfully broadcasted on American network
television, many more have not made it past the localization process. This reflects the
limitations of an export model based solely on script formats. The case study of “The
Good Doctor” will be further examined to understand the entire process from its first
entry into the U.S. market to the production and scheduling of Season 1. From this, we

will examine the requirements in localizing Asian dramas for international audiences.

Globalization Case Study— Korean Drama "Good Doctor"

The regular scheduling of “The Good Doctor” to a series format in the U.S.

signifies a change in the global strategy of Korean dramas and a new path for Asian content

3. The successful export of the “The Good Doctor”

format can be traced back to the KOCCA organized U SR N AN

“K-Story in America” in November 2013. The annual ARS 2| SN Ll
event was launched in 2013 as a platform to 4 A N AT A | oN F’,:::',“:; ARC s A
introduce exceptional Korean contents, including elet 14 2 o = i
drama, movies, novels and webtoons, to American Arie s bl .
broadcasters, production companies and studios. The pirlafnd
Korean dramas introduced at this event over the past kel WS | Ll
four years include KBS's "The Good Doctor” SBS's oma 98 Aedm
"‘Y(zjngdp;é—jl,"ﬂ@B"S's "Neighborhood Lawyer Jo Deul-ho,” A P b omsice] P TV
an s "W Contres .

TR Seny Pirtare SONY ¥ A%
4. After the pitch in November 2013, the American
remake of "The Good Doctor” proceeded smoothly. At
the time, CBS handled localization, while CBS Studio s K KESH UZK #¥4%
was selected to manage the overall production. 3AD e r—
and Entermedia, a company that specializes in the aaaE ARTUot A
cross-production of Korean and American drama an 48-ie 5 | Tambtbd | famerieen
formats, were confirmed to produce the drama series. By

In 2016, CBS Studio pitched the pilot script to CBS 2 % 244 9% Ang 4740
in its first attempt at a pilot production. However,
it was rejected.
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| Globalization Case Study— Korean Drama "Good Doctor"

PART

The regular scheduling of “The Good Doctor” to a series format in the U.S.

signifies a change in the global strategy of Korean dramas and a new path for Asian content

It is difficult to say exactly why Korean dramas being localized in the U.S. right now are being
gelayed. American broadcasters receive pitches for about 1,000 shows each year on average, and only
10% of these are developed into pilot scripts. Of these, only 10% are picked up for prlot production
and only 4-5 are given full series orders and produced.” (American producer working on “The Good
Doctor”)

“The most important thing for localizing not just Korean dramas, but any show from any country; is
the pilot script. The writer of the pilot works based on a briefing by the original creator or producer
on the worldview and characters of the original. Majority of pilot writers in the U.S. do not start
working on the pilot simply based on the videos and scripts of the original show. This may be due to
the season-based production of dramas in the U.5. However Korean drama remakes are still mostly
based on the scripts, which requires more time and cost put into localization. If Korean dramas could
be made into formats, like entertainment shows in Korea, the localization process could become
easier In the US, format bibles are created for all programs, including dramas, entertainment shows,

current affairs and cultural programming.” (American producer working on “The Good Doctor”)

| Globalization Case Study— Korean Drama "Good Doctor"

PART

The regular scheduling of “The Good Doctor” to a series format in the U.S.

signifies a change in the global strategy of Korean dramas and a new path for Asian content

"It took over 3 years for “The Good Doctor” to be scheduled as a regular season-based show: [t
wasn't an easy journey, and “The Good Doctor” being ordered for a full season was like the
proverbial saying, A camel going through the eye of a needle.” The competition to be ordered
for a season-based drama in the U.S. market is extremely fierce. | think the fierce competition
is what enabled the globalization of American dramas. (American producer working on “The

Good Doctor”)

“One question that | get asked the most as a producer who specializes in the cross-production of
Korean and American formats is “Why did you choose this show?” The most important thing in
localizing Korean dramas for the US. is "how far the worldview and characters can be
developed in the form of a season-based drama.” The most important factors in choosing
Korean dramas for localization in the U.S. s not the writer, director; cast, broadcaster or ratings,
but “a wide reaching worldview and characters that come to life.” (American producer working

on “The Good Doctor”)

' Globalization Case Study— Korean Drama "Good Doctor"

PART |
The regular scheduling of “The Good Doctor” to a series format in the U.S.

signifies a change in the global strategy of Korean dramas and a new path for Asian content

5. While “The Good Doctor” did not make the shortlist for CBS's 2016 pilot pitches, there was
rapid progress in localization when David Shore, the creator and writer of “House” (U.S.

drama/FOX/8 seasons) saw “Good Doctor” and worked on the script in September 2016.

6. When the drama was pitched to ABC, NBC, FOX and CBS in October 2016, all networks
expressed their intent to purchase the format, but ABC was selected as the broacdcaster Then, the
screenwriters spent over 2 months working on the pilot and delivered the script to ABC after
consultations with Sony Studios. On 27 January 2017, “"The Good Doctor” became the first

Korean drama to be commissioned for pilot production in the U.S.

7. The pilot was produced after 14 days of location shooting in Canada in March 2017, and shown
to advertisers and buyers in New York and Los Angeles. As a result, the show received a final
order from ABC on May 1. The production on Season 1 started in July 2017, and the series
was scheduled for the Monday 10PM timeslot, primetime for the fall line-up on ABC. It

premiered on September 25th.

22 The 12" ASIAN TV DRAMA CONFERENCE

Globalization Case Study— Korean Drama "Good Doctor"

The regular scheduling of “The Good Doctor” to a series format in the U.S.
signifies a change in the global strategy of Korean dramas and a new path for Asian content

8. There are many lessons to be learned for the Korean and Asian drama content industry from the
commission of the season-based production of "The Good Doctor” in the U.S. This case study will
bring about many changes to the localization of Korean and Asian dramas, which have been
hindered in the past few years, while opening a new path for the active globalization of Asian

content.

9. After the success of the Israeli drama "Homeland” (U.S. drama/Showtime/6 seasons to date,
Season 7 to air in 2018) in the U.S., many other Israeli dramas have been exported to the U.S.
and the global content market. Therefore, the successful localization of the Korean drama “The
Good Doctor” has the following implications for production companies and broadcasters in Asia
and Korea.
First, the localization of Asian dramas should be based on format bibles and not solely on
scripts alone, as had been the convention.
- Second, dramas should contain far-reaching worldviews and realistic characters from the

planning and production stages, and they should be presented together with a format bible.

English
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Globalization of Asian Dramas, We Hold the Key!

Formats are becoming the center of the global content industry,

as interest in Korean and Asian formats grows, preparedness and change are needed

11. Formats have become the most discussed topic at the Global Broadcasting Content
Market in 2017. Ultimately, formats have become a fundamental part of the global
content industry in the 21% century, and global interest in Korean and Asian formats have

also increased.

2. Since 2013, many Korean dramas have started the localization process in the U.S., but none
have been successfully localized and broadcast as a season-based program. After a long
series of trial and error, "God's Gift — 14 Days” premiered as a limited series on 24 July 2017.
This was followed by the pilot production of “The Good Doctar,” which became the first
Korean drama to be commissioned for a full season-based series for a U.S. network television,
premiering on 25 September 2017. It took “The Good Doctor” 3 years and 6 months to
transition from its first pitch to its production as a season-based series because it did not
have a format bible outlining the worldview and introducing the characters, which is an
essential foundation for the localization process. Thus, the production of drama format
bibles, similar to those used in the U.S. and Europe, will be absolutely necessary for the

development of Korean and Asian drama formats into global formats.

Globalization of Asian Dramas, We Hold the Key!

Formats are becoming the center of the global content industry,

as interest in Korean and Asian formats grows, preparation and change are necessary
BCWW “2014 Global Media Forum”

“What is the most essential ingredient that a drama format

must have to be internationally distributed?”

“Things that have not been experienced in other countries or regions,
in other words, unique stories are important”
(Mark Lorber, Format Consultant at Liongate, U.5)

“Differentiation that comes from the individuality of the characters”

(Donna Wiffen, Drama Consultant at Bob & Co., UK)

Globalization of Asian Dramas, We Hold the Key!

Formats are becoming the center of the global content industry,

as interest in Korean and Asian formats grows, preparation and change are necessary

Korean dramas enjoy global popularity beyond the Asian market despite the fact that it is
currently exported as finished products. However, exports of formats have to be further
developed for them to have a greater presence in the global content market. As exports of
Korean drama formats have been conducted through scripts alone, we can see that the
results have also been unsatisfactory. Standards for drama format bibles should be
presented to facilitate production in the various production systems around the world.
Through this, Asian content formats will not only be able to achieve greater presence in
the global market, but also generate a continuous and maximized stream of revenue. This
would allow Korean and Asian dramas to overcome the limitations in localization based on
the sale of scripts and finished products alone, and increase their export potential to a
wider geographical scope including the U.S., South and Central America and European

markets.
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Session 2-1 : Japanese Producer

The Contents Business of Japan

Satoshi KUBOTA

2017.8.2

THE CONTENTS BUSINESS
OF JAPAN

Al i,

E( )f% FUJI TV
" KUBOTA SATOSHI
“%N.ég

TODAY’S TOPIC "OVERSEAS EXPANSION AS
A SURVIVING STRATEGY

1. The Contents Business of Japan

2. Fuji TV Overseas Strategy

3. Future Overseas Expansion (1 Online Business
4. Future Overseas Expansion @ Format Business
5. Future Overseas Expansion 3 Co—production

6. Future Overseas Expansion @ Cross—industry
Collaboration
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THE CONTENTS BUSINESS OF
THE WORLD

Broadcast Contents Business of Nations (2012)

< Nation >
UK
4,854
$1m France
435 Korea
u.S $1m 254
$1m
16,222
$1m
Broa Broa Broa
9o dggst degst
$1m $1m $1m

Source : MIC IICP
(http://veww.soumu.go.jp/iicp/)

JAPAN STANDS STILL,
WITH A TRIFLE OF SURGE

i LPEER P P LT TEET BT
oRMMERONLE

004FM  00SER  2006FM 007K 2008F®  2009FE  20108® 201FX 20128
HEl Hoka7 Y BN LGRS, E 7oA -DVDIEHE, 7 —= ol VA2 W, A2 2 —Fo M2
(RSO, % 70E () 8 T AL MBI, LR = S L
2 FEYGERORIME: a7 ER it Eo N,
TE3 2011 E TR, SHLEGE OB 2,
B4 NHK, B —R, =5, o—08, FRYGEREE, To¥ 2oal DT r—MNI X0,

Source: MIC, Status Analysis on Overseas Deployment of
Broadcast Contents(2014. 4)
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THE HOTTEST IN THE
OVERSEAS

Else 1.6%

Merchandi 21.3%

sing
Rights

Format

Online VOD
License 9.0%

orma
182. 5 ¥10
Remake 5.9% om
Video, DVD
License

Broadcast 47.2%
Rights

86. 2 ¥100m

MIC Research, 2014

SELLERS IN THE
OVERSEAS

Broadcast Contents Export
(By Seller)

Broadcast Rights
Export
(By Seller)
NHK 11.9

rivate,

MIC Research, 2014

CHAPTER 2

FUJI TV
OVERSEAS STRATEGY

THE HITHERTO 3 PILLARS OF FUJI'S
OVERSEAS BUSINESS

F}_
‘2 FormatBusiness
5 Anclay Fighs Businoss

}_ e
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3 ANCILLARY RIGHTS

1 CONTENTS BUSINESS? BUSINESS?

. . A Merchandising Business
Exporting Fuji's Contents(Mostly Exploiting The Property of
Dramas) to Each Asian TV Network, Programs, Exported or Format-
with Subtitles Copied, Aired on Local Networks

THE HITHERTO 3 PILLARS OF FUJI'S
2 FORMAT BUSINESS? OVERSEAS BUSINESS

Exporting Fuji's Entertainment
Formats to Overseas TV Networks
and Productions Exporting Remake
Rights of Fuji’'s Drama to Asian
Countries

=07

Y/IRONCHEF |\
Y AMERICR g%
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THE ‘NEW 4 PILLARS OF FUJI'S
OVERSEAS BUSINESS

% Along with Ancillary Rights Business

@ FUJI TV OVERSEAS STRATEGY
CONCLUSION

FOR EVERYONE COMPETENT IN
FORMATTING AND SALES,

NOT ONLY FOR CENTRAL
BROADCASTERS

The 12" ASIAN TV DRAMA CONFERENCE

CHAPTER 3

FUTURE OVERSEAS
EXPANSION @

ONLINE BUSINESS

TREND IN SALES OF FUJI'S CONTENTS
IN CHINA

The # of FUJI Drama Sold to China

Broadcasters Online Broadcasters
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FUJI'S CHINESE CLIENTS

|
Yl #% m
| ==

il S8HU.com
252

Launched in 2010 Launched in 2005

EXPANSION OF FUJI'S
BROADCAST RIGHTS BUSINESS

Major Partners

NETFLIX viki,

Global Broadcasters

aivj a

INSIGHT

Local Broadcasters

BASIC FORMS OF ONLINE
BROADCASTERS

® [Free Advertisement

Contents with Ad - youtube, etc.

® [Broadcasting Station

Extra Services by Broadcasters — FOD, Tver, etc.
® [Pay per download/view

Pay per Contents — iTunes , google play, etc.

® OSubscription

Unlimited Access with Monthly Fee = NETFLIX, hulu,
AMAZON, etc.

BRAND NEW ONLINE
BROADCASTERS

All Started Business
In The Last 3,4 Years

The 12" ASIAN TV DRAMA CONFERENCE
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TOWARD THE ERA OF ONLINE
BROADCAST

Growth Prediction for Online Broadcast Market,
2011~2017

Fig. 1: Global, OTT-video revenues, 2011-2017
W Advertising [ Subscriptions M Transactions

40

BB ER

Revenuas (USS$ bil )
]

-
(=T I~

201 2012 2013 2014 2015 2016 2017

Source: Informa Telecoms & Media

FUTURE BUSINESS
EXPANSION

* Broader
Plan 1 business

Wide—Range
of Partners

Continuous
Contents Provision

“d POCW’

The 12" ASIAN TV DRAMA CONFERENCE

FUTURE BUSINESS
EXPANSION

Plan2 * Unique Contents

Covering
Online Contents

L) .-.' jg"i : 5. 'I:f
i ¥

ONDERWEAR

Global Scale
Simulcast

4. FUTURE OVERSEAS EXPANSION

() ONLINE BUSINESS
CONCLUSION
ESCALATED COMPETITION

AMONG VARIOUS
BROADCASTERS

PURELY COMPETITIVE MARKET
DUE TO CONTENTS SHORTAGE

ANYONE WITH PRODUCTION
RIGHTS CAN DO BUSINESS




CHAPTER 4

FUTURE OVERSEAS
EXPANSION @

FORMAT BUSINESS

FORMAT BUSINESS? 2

World Famous On-air ‘Format’ Programs

FORMAT BUSINESS? 1

Selling Concept and Format, Not Contents Itself

T
rd ' Iron Chef >
>

Package Sales — Localization
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FORMAT BUSINESS? 3
World’s Format Market
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FORMAT BUSINESS? 4

@ Option Fee
Payment for Exclusive Rights To Produce Only in Specific Region
$ 3,000—~10,000, per Program
@ Format Fee
License Fee on Producing Programs
5~10% of Single Episode Budget x The # of Times Aired

®Plus @

REMAKE EXAMPLES OF FUJI'S DRAMA

"Date: What's it like to be in love,
"Operation Proposal

"Mondai no Aru Restaurant,

"The Second Last Love

"The Best Divorce

MYamato Nadeshiko,

M01st Marriage Proposal, etc.

DRAMA FORMAT(REMAKE)
SALES STATUS

Trend of Japanese Drama
Remake in China

Fuji’s Sales: Close to 20
Programs

Co—-producing, Investment

40 The 12" ASIAN TV DRAMA CONFERENCE

CHAPTER 5

FUTURE OVERSEAS
EXPANSION

3 CO-PRODUCTION
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FUJI'S SUCCESS 3

Strength of Format Co—Development

/ Understand World Trend

/

/ Plus a to your ‘Value’

/

/ Additional Sales Route and
/ Opportunity

/

IP HOLDER RULES THE WORLD

@ DRAMA REMAKE
RIGHTS BUSINESS

FORMAT RIGHTS BUSINESS:
FUTURE 1

2IETai [ < Adapted Format

Plan 2 * Co—developed

Format

s Com I
Plan 3 Co—developed

Format&Program

FUJI'S BUSINESS DEVELOPMENT OF
REMAKE RIGHTS

The # of Programs Sold

30 Programs,

Last 3 Years

42 The 12" ASIAN TV DRAMA CONFERENCE
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FUJI'S BUSINESS DEVELOPMENT OF
REMAKE RIGHTS 1

Featured Programs

i

101st Marriage Proposal Yamato Nadeshiko

TELE

aa 29

E—‘I&_?_L —Eﬁa 7o

" 3 L O
The Second Last Love Hirugao -Love Affairs in the Afternoon— Date: What's it like to be in love

BUSINESS DEVELOPMENT OF
REMAKE RIGHTS: FUTURE

SMPETa M * Co—produce

Offering Knowhow of Prodt Tf\'1 y
Technique, and Art with Sci )/\[’

Partnership with Chinese
SMG Pictures, MANGO TV

101ST MARRIAGE PROPOSAL
POOLED FROM CHINESE PRODUCTION

BUSINESS DEVELOPMENT OF
REMAKE RIGHTS: FUTURE

The 12" ASIAN TV DRAMA CONFERENCE
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DATE: WHAT'S IT LIKE TO BE IN
LOVE

OPERATION PROPOSAL
DRIVEN BY CHINESE PRODUCTION

BUSINESS DEVELOPMENT OF
REMAKE RIGHTS: FUTURE

46 The 12" ASIAN TV DRAMA CONFERENCE

MONDAI NO ARU RESTAURANT
POOLED FROM CHINESE
PRODUCTION
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SUKINAHITO GA IRU KOTO
SPIN OFF
COLLABORATION WITH TAIWANESE PRODUCTION

" MYSTERIOUS SUMMER , CO-PRODUCT WITH
1QIYI OF CHINA
SINGLE EPISODE ORIGINAL MYSTERY

e
8 m ]
.«"‘m. R e

[

A 111)1‘)(: S0 A

L )
&

S Gmne. um |
= i BEE TeAltan BR AT KR

China —3 Dramas in Progress

65th Anniversary Joint
Drama(Korea- China-Japan-Hong Kong)

Turkey — ‘1 Litre of Tears’ in Progress
U.S — 3 Dramas Waiting
Korea — A Joint Drama Waiting

2 Drama Remakes Waiting
Philippines— Co—production in Preparation
Germany — Co—production in Preparation

"MYSTERIOUS SUMMER |

The 12" ASIAN TV DRAMA CONFERENCE
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" MYSTERIOUS SUMMER |
PLANNING

@ Budget (30 Minutes per Episode, 15 Episodes in Total)
A Pool of Fuji TV, IQIYI, and Chinese Production
Profit Distribution According to Pooling Ratios
® Producers
Script Written by Japanese Staff, Translated into The Chinese

Filmed in China Under the Japanese Executive Producer, Together
with Chinese Producer

The Cast and Technical Staffs from Both China and Japan
@ Broadcast

Aired Exclusively on I1QIYl in China — 100kk Views in Total

Aired on Fuji TV's On-demand in Japan

Aired on Fuji TV in Other Countries — 36 Countries

THE ADVANTAGE OF INTERNATIONAL
CO-PRODUCTION

® Prearranged Business Rights

@ Offer Contents Buyer Want

® Reducing Risk of Sole Investment
@ Reinforce Partnership

® Ancillary Rights Business in Third-
party Country

% Loopholes in Regulation(China)

The 12" ASIAN TV DRAMA CONFERENCE

b5 . FUTURE OVERSEAS EXPANSION
@ CO-PRODUCTION CONCLUSION

MAKING ‘GLOBAL,
ORIGINAL CONTENTS’
MATTERS MOST IN
FUTURE

CHAPTER 6

FUTURE OVERSEAS
EXPANSION

@ CROSS-INDUSTRY
COLLABORATION
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FUJI'S CROSS-INDUSTRY
COLLABORATION

Collaboration with NIANTIC, INC.(U.S)

Game Software Company in
Silicon Valley Founded by Ex-
developer of Google Map
Serving A Variety of Game
Contents Based on Geographical
Information

NIANTIC

Investment from Fuji TV
Arranged, Last February

NIANTIC'S FAMOUS MOBILE GAME
APP INGRESS

FUJI'S CROSS-INDUSTRY
COLLABORATION

Collaboration with NIANTIC, INC.(U.S)

Mobile Game INGRESS

A Hopscotch Using VR and AR
Based on Geographical
Information
15 Million Downloads in The
World
Based on The Original View of
The World(Story)

FUJI'S CROSS-INDUSTRY
COLLABORATION

Collaboration with NIANTIC, INC.(U.S)

Collaboration Plan
E Making Original Variety Program
Making Original Animation

Co—hosting Events
> 4 Co—developing New Games, etc.

@ Facing World
DI FULE Together!

NIANTIC

The 12" ASIAN TV DRAMA CONFERENCE
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2017/12/19 MIDNIGHT DOCUMENTARY
"HOW POKEMON GO CHANGED THE
WORLD,

TO SURVIVE IN OVERSEAS CONTENTS
BUSINESS

Go Hand in Hand
with Other Rising
Industries, too

AFTERWARDS:

)

Even More Breathtaking Project Coming
Up Next Year

The 12" ASIAN TV DRAMA CONFERENCE

ANYBODY CAN BE YOUR PARTNERS,
ANYTHING CAN HAPPEN

Fuji Is'Enhancing Ties All
around within Japan,
Beyond Industry and

Affiliation!

English



TODAY’'S CONCLUSION

OWN IP, CONQUER THE WORLD
KEEP MAKING CONTENTS IS ALL

SEEK, AND YOU WILL FIND
WAYS TO SELL
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Session 2-2 : Japanese Producer

Epic Fantasy (Morbito: Guardian of the Spirit) -
Over the border, not the budget

Hiroshi KATAOKA

"Guardian of the Spirit" is an unparalleled, historical fantasy drama in Japan. Japanese love
fantasy but strangely fantasy dramas struggle to hit in Japan, and "Guardian of the Spirit"
challenged to break such theory.

NHK, the parent company of NHK Enterprise, has a large number of epic dramas, which are
overwhelmingly popular in the country, and it makes 50 episodes in a year with its 56th episode
currently being broadcasted. Epic drama is a high—quality content that costs a lot of money, but
it's difficult to sell them overseas. Because it is a drama entirely about the history of Japan and
that disturbs viewers without the basic knowledge of or with the antipathy towards Japanese
history. | have produced two dramas so far, and | received so much love that the ratings within
Japan recorded 20 ~ 30%. From these experiences, | wanted to create contents that people all
over the world could enjoy, and as a result | was able to produce "Guardian of the Spirit.”

The original work is a child literature with fans all over the world, a total circulation of 4 million
copies, translated into various languages such as Korean, Chinese, English and Spanish. An
imaginary country where two worlds of the human and the spirit cross lies behind the story. In
the drama, | set it as “Another Asia”, a patchwork of cultures from many Asian countries, to
create a mysterious world in which viewers in Asia could feel comfortable but somewhat
disharmonious simultaneously. For this | went to China, Korea, and Nepal with my story writers
and designers to study the magnificence of the Asian continent, the daily life of racial minorities,
and the religious ground of Asian people. Also, | could experience spirits in Japan with the favor
of Ise Shrine.

When writing the scenario, | made a summary of all 12 volumes of original novels and |
deliberately dropped every single psychological depiction of the characters in novels and left only
their action lines. And with the summary | developed the story of “Another Asia” without
loosening the tempo and the suspense.

| was able to get more budget than that of other Japanese drama but it was never enough. I'm
a director, and not a producer, so please forgive me of how I'm expressing my thoughts like this.

Back to the story, at first | got many comments that this project is risky since it costs too much.

But | came with the idea that if we shoot at some nice place that perfectly fits into our story to
avoid using VFX as possible, we, like Star Wars 1, could save our budget, and also | thought we
could make “4K+HDR” program, a proud of Japanese video technology, noticing that Japanese
government was setting the environment for 4K broadcasting. Finally, | managed to convince
them to grant the production of "Guardian of the Spirit."

Making the first season of the drama was enough to prove the worthiness of my suggestions.
Since most of the stories were developed in “New Yogo Empire”, shootings could proceed

English
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efficiently in Japanese World Heritage level primitive forests, mountains in Japan and studios in
Korea. We enjoyed working with Korean staffs. However, we met a long rainy season and there
was unexpected expenditure, then we couldn’t help overspending planned budget.

In the following season of the drama, there were more countries for us to shoot at, and was
also a scene of adventuring on a boat. Besides, a war with massive scale started in the season 3
and some country was buried under the water. In other respects, this meant we were in terrible
situation for being on budget. Someone might say that we should have planned more properly,
but that wasn't easy for us.

Then, | figured out some ways to save the budget, which were reducing the number of
locations and making the best use of the studios. We adopted the front projector technology that
delivers a huge scale to viewers even with in—studio shoots, and with Bi-Lights we could quickly
switch between lights and because of that we didn't have to suffer for the drama quality.
Furthermore, we could cut down expenses by reviewing VFX scenes with the full use of the
continuity, image boards, and Frisbee.

Producing the last season of the drama, we hired some staffs from Shinji Higuchi, the director
of the “Shin Godzilla". One of the best in the special effects, to shoot war scenes of magnificent,
and | was so impressed with their designing and using miniatures of special war weapons in a
very elaborate way. | also tried to express scenes with magic and spells with real images as
possible as | could, to save the VFX related budget.

For the final season, there are still more episodes to be aired but it would sufficiently be within
the budget until the end of the season. And it was chosen as the opening film at MIPCOM in
Cannes, so we could say overseas sales are going well. About viewer ratings in Japan, the first
season was over 10%, and the second was about 7%, and considering the viewer ratings for
video both seasons are ranked high in the chart.

What we’d done well was just what we'd done well, but there were some ways we should had
gone. One of them was that the whole cast was Japanese. We should have cast stars from all
over the Asia if we were focusing it on air in Asian countries, but the time was limited and
neither we did have many connections to help us nor we had enough budget, so that was too
bad. Historic fantasies were being produced in many Asian countries, and | heard that many got
popular. Joining this nice trend, we would like to produce a drama featured with many Asian
stars, If anyone interested, please contact me. Thank you.
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Epic Fantasy (Morbito: Guardian of the Spirit) : The Storyline

A mysterious continent where two worlds of the human and the spirit cross lies behind the
story.

Balsa, a skilled female bodyguard—for-hire, comes across the young prince of the New Yogo
Empire, Chagum, and saves him from an assassin. In fact, the assassin was hired by his father,
the emperor. Known what she is capable of, Balsa is asked to evacuate Chagum by her mother,
the Second Empress. But it was not only the assassin that threatens his life. Inside Chagum’s
body, there is the egg of the water spirit, and the monsters in the world of spirit are coming for
eggs. With the help of herbalist Tanda, a friend since her childhood and old shaman Torogai,
Balsa manage to defeat the monsters in a long, desperate fight. Chagum returned to his palace
with grand and warm welcome, and the peace came to the New Yogo Empire once again.

5 years after Chagum’s return, the New Yogo Empire is invaded by the Talsh Empire---And
Chagum, who became a grown-up, takes a perilous journey in order to ally with the neighboring
nation to protect his country. At that very time nobody expects anything from his journey, Balsa
received a request for guarding Chagum, once more.
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Session 4 : Chinese Producer

A successful Challenge ‘Rakshasa Street : Original Webtoon
Drama

Ling LIU
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‘Webtoon {Rakshasa Street) is a
favorite among webtoon lovers in
China

» Hits from 2010 to today

*The animated film {Rakshasa
Street), which aired in 2016, hit
views. This ranked No.

1 among the animations produced
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*Evaluation:

Among the dramas that have
been adapted to webtoons, this
has been the best.

*As of September 20, the film
has exceeded 2.5 billion hits and
received positive reviews from
new audiences as well as the
original fans.
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th their fans.

n: z the tren in the drama industry

the numbe \ nd producti

to meet th
pectation
their

According to the (2017 White Paper on the Chinese Entertainment Industry),

-production in "Rakshasa Street”

vger than the shooting time period. China's two-dimensional main viewers exceeded 80 million in 2017, and the total

~It takes 500 minutes total for the whole film, number will exceed 300 million, 97% of whom were born in the 1990’s and
250 minutes for , 50% of the total. | want to

2000’s.

make the most of th nes depicted in 2D with

high quality production.

~In order to make th btoon reali
done in 2 nes, 12 full shots, The younger generation created a larger market for China, providing a bigger
: i W e el T marketplace for Chinese webtoon |IP drama productions and allowing viewers to

be more accepting. The future of the movie and drama entertainment market will

belong to the younger generation. Therefore, it is essential to understand their

taste, so that the Chinese webtoon IP can develop.

66 The 12" ASIAN TV DRAMA CONFERENCE English 67



% 3. Chinese webtoon viewers are
i mostly Chinese webtoon drama

1. Internet novels and literature IP VIewers.

market has already become saturated.
Copyright fees are too high, so many
companies are turning to Webtoon IP.

; 4. As China's two-dimensi
B —————————— market develops rapidly, it creates
; ;i | a good environment for producing
2'_ $|nce the produ_ctl.on onIE Tor IP for Chinese webtoons.
Chinese webtoon is just at the
beginning stage, IP cost is
relatively low compared to Internet
novel and literature IP.

5. Young peoplz are familiar with webtoon dramas,

and they also promote watching TV dramas in real—

time to respond to the web dramas, which makes it
Q easier for Chinese webtoons to enter the movie

drama market.

The younger generation is more familiar with web dramas, while real-time response methods

and paid membership registrations are becoming easier for the Chinese webtoon industry to

advance into the movie drama industry.
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1. Attempts to select more
material than the obvious story
structure

2. A self-produced drama can
be like a dark horse that

disrupts the idea of "celebrity
+ popular original series = hit"

3. Broadcasting by genre
instead of indiscriminate
broadcasting on the video

4. |s it another opportunity to
produce Chinese webtoon

English
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It's hard to make & drama The use of Chinese webtoons is relatively new, so it is

Investing blindly regardless very important to conduct market research in advance.

of material We can secure viewers of the original webtoon drama by
analyzing the characters from the animation and
adapting them according to the viewer's taste. It can
making also be a popular content by considering whether the

world view of the animation suits the modern

Lack of casting and image-

There is a limit to making the

: mainstream values.
webtoon come to life

ul works from the Japanese drama Production staff: Both sincerity and skill are

based on comic books, such as "From Five to important. Because the original webtoon drama
Nine® and “Meteor Garden” have a modern is the main part of the production, the
composition should not be put together. The

siERmmEml

setting. By setting up a similar worldview and
actor must adapt to the character, and most

making it into a drama, viewers are more likely 1
making it into a drama, viewers & MOLO Oy impartantly, the director and screenwriter must
to accept it. Female characters play the main have a deep understanding and passion for the

role in these webtoons. e original content.
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Know and undarstand your
nd market it accurately by networking
media, Whether it's an animation that

g girls and bo
productions are all
naration v

real-t
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Session 3-2 : Chinese Producer

Web Drama ‘Burning Ice (TiF Z3E)

Burning Ice

MedaGice

p—

sz | g || Ill | |

Rirt 1Hoh R adctionQaity

“iQiyi", a leading online video platform in China and “Thriving Pictures”, a
rising production company, kicked off the era of pay—for-view web

drama. Produced by the famous Han San Ping and directed by L Xing,
H' -m %'w.w this drama reflects the reality with an unique view and delicately catches
q human mind. Moreover, great actors like Qin Hao, Deng Jia Jia, Yao Lu,
Dai Xu, Wang Zhen, and Ning Li all brings vivid acting.

Premiere: September, 2017

Country: China

Genres: Crime/Suspence

Network: iQiyi (B&Z)

Production: Sanshang Media(=i#{% %)

RbicRdse - Il e HoHigrt

IMDb 8.7 Douban(Zi#) 8.5
Favorably Received Both by The Public and The Crit

- - -
aNixif.[Itew aEbrH.[Ikes aElH.[Ieew

False love is worse than a lie. A low-level couple fall into the peril they
N can't deal with. Is love a light of salvation for them to escape from the
“aumnesn " augs.omen " ek 0me i , darkness hand in hand? Do words to each other come from the bottom
of their heart? The dangerleads them into a deeper danger. No one
knows, their love, fall into the shadow or become their salvation until

-— -— -— the sunrise.
i [TRem SukH.[IREN aukH.(1REw

74  The 12" ASIAN TV DRAMA CONFERENCE English




Caadeay G

The Detective, Age 36

A roguish kid, though whose father is a detective, is rebomn
as a detective under his father’s discipline. He solves many
crimes as he is called ‘The Angel of Death’, but demoted to &
local policeman for being arrogant. After B years, he takes a
murder case in Harbin, unravelling mysterious tangles of it.

Actor/Qin Hao

Movies

{Shanghai Dreams}, (Spring Fever), {Chongging Blues},
{Mystery), {Blind Massage}, (Red Amnesia), {Crosscurrent),
{Chongging Hot Pot} and maore

76 The 12" ASIAN TV DRAMA CONFERENCE

Holigt

Fart 3 Mxed @Grread Ginficetion

Purely concentrated into the story, to be the best in the crime thriller.

Dedicated to original novel by Zi Jin Chen it delivers the essence of
crime-investigation: Two men's face-off, Dazzling Puzzles, a train of

murders, the battle between psychopath and thuggish detective. The

man and women, between life and death, the lost and the caged, faces

a pitiful fate.

HoRigt

Rirt 4. To TeWorld Beyad Gire

Crime thriller describes and analyzes human minds, and criticizes social
issues indirectly. Bloodless scenes and elaborated story make viewers
cultured. Away from the old Chinese crime-investigation drama, it
focuses on new features: elaborated script, vivid scenes, suspenseful
acting. With series of incidents, the characters emotionally
communicate with viewers and reveal the greed, and good and ewil, of

the human.

Caateas Gt

The Lawyer, Age 26

Gue Yu turns resenved after the parents divorced, and fells in
ove with Zhu Huiru in a make-up class. When his first love
becomes a failure, he even loses contact with her. But he
meets her again, working as an intern at an attorney’s office

n Harbin after the graduation, and then accidently kills a man.

The scar from his childhood keeps dragging him into evil.
Make lies, commit crimes, break laws. A sin only calls for
another one, growing worse and worse.

Actor/Dai Xu

Movies

{Chinese Style Relationship}, (Embrace The Stars of The
Moon), {Our years in France}, {Singing When We Are
Youngy, {Beginning of The Great Revival}, {Beauty of The
Reverse Angle}, {Curse of The Deserted} and more

Caadas GHt

Age 25

A natural born beauty, attracting guys since childhood but
remaining a sanctuary behind her brother, is bullied by her
jealous friends. She meets Guo Yu and fells in love with him,
but as her brother gets crippled by his enemy she becomeas
Sun Hongyun's lover to pay medical bills for her brother.
Several years after, the sudden death of Sun Hongyun
seems to be a light of hope, but things only get worse. She
reunites with her first love, but accidently gets involvedin a
murder, and it becomes the biggest problem in Zhu Huiru's
life.

Actress/Deng Jia Jia

Moviesand TV Shows
(iPartment), {Lost in White), {Silent Witness)

Caadas CGst

Age 40~45, Ex Forensic Doctor

LuoWen is Yan Liang's only trustworthy partner, ence a
student in forensic science who hit the top. The day he goes
business trip he loses her wife and daughter forever. He tries
everything but can’t even find their corpses, with the police
saying 'no hope with no evidence,’ He begins to search by
himself and finds out a single strange fingerprint, latting him
takes a long journey. Though having suffered from a terminal
disease for 4 years, he is left without any clue of his family,
yet. Finally, he presses the police to find the owner of the
fingerprint, using his specialty. From that day there begins to
appear, the dreadful “Snowman Killer, in Harbin,

Actor/Yao Lu

Movies
{Let The Bullets Fly), {Lee’s Adventure}, {Confucius}

English
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JonkZ ¥

Burning Ice

This September
Face The Felonious Crime Scene
On 1QIYI

Session 4 : Special Session. USA

Overview of VIKI & SOOMPI

Courtney MACLACHLAN

Q@Rakuten VIKI roompi

VIKI @ATDC 2017

VIKI & SOOMPI - OVERVIEW

By Gyeong-Min MOON (Senior Director)

Korean Content & Partnerships

@Rakuten VIKI soompi

THEULTIMATEDESTINATIONS FORGLOBAL ENTERTAINMENT

Viki is Soompiis

= GlobalTV (VOD Platform) powered by fans *» The largestand longest-running global
news &
« The premieredestination for premium Asian community site
content & Originalbranded content + Dedicated to Korean pop culture - available
in
« Vikicontent is subtitled by our commun ity of Englishand Spanish
passionatevolunteers intomorethan 200 » Joined Viki familyin 2015 as its publishing
languages and
( # Viki = Video + wiki) promotionalarm
) . Producingamazing globalevents and
W17 MEDIAKEX p eriences
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@Rakuten VIKI

THEWORLD'S #1 SOURCEOF GLOBAL TV, POWERED HY FANS.

ORakuten ViKI 1017 MEDIA KIT

ORakuten VIKI

VIKI AT-A-GLANCE

ALL THE THINGS THAT WE DO BEST

@ EXCLUSIVE KOREAN DRAMAS 9 ORIGINAL CONTENT

Frasstop nationsd bio slcastars. Praducid by Viki Tar thofaad

@ A1 SITE FORCHINESE DRAMAS @ INFLUENCER NETWORK

With croaters in fead, Baaaty, cuilvers,
W estyle, and mare

Owtside of Groater Ching

@ HUMNMDREDS OF TITLES @ FAN SUBTITLES
AROUND THE WORLD Fiamck eo ntribate subtitles
Including Papasm, Philippines, bedia, Tiailasd to shaws in morethas 100 ingeages
1017 MEDIAKIT Joompi

CONNECTED ANYWHERE, ANYTIME

ORakuten ViKI 2017 MEDIA KIT
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+ 190+ COUNTRIES REACHED

ORakuten VIKI

E- MLVIOLT Oongls bralpar s, Ve b Socems By

VIKI VIEWERSHIP IS GLOBAL

V-

v 11%
11% 5

| 16% 5%

017 MEDIAKIT roompi
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Launchof “RisingLegends"
ml‘ Torres plobat lnee 2 platSorm to s how off tee or talemt,, Sooa o
peartpe =@ w Al P Estestaarneie To batew o ghisad, o led 8 guup

VIKI PARTNERS

TITLESFROM TOP CONTENTPUBLISHERS ACROSS THE GLOBE Joinedthe Vikifamily
le Vol na g pesred Sammmygu b 23 75, 0l fally o comrbd pwrm T e fun Lo oo
= WrgestEore ane rmertsl rwst plastorn.

Creationof Soompi Spanish

“l: To herthe r beoode reay Sooepd 3 ollerme, 3 Spamhvermiosod the sre

s Lol JLIT]

kes© meC ST, [ Gose g ©Oses
KBS (America M/ inglel Gmﬂ:‘ ) T R IOSNERDS  HEN Yanm

TheFirst Global Korean Entertainment Awards

:u us oo po A sets . extablsbwd |0 2005, became the Srvt o ver annndy

arirang  MnAImcen @ TVE @ DeEme et gSET  PIeEX @ C&“’{?

oo [ Ll [T e L P TS T S F T s e | ST
s 50t ML mgna ol
SUNUE @ e Gl [ o - i
- & — 2000 Worldwide expansion
Spu_ ul o ) L ———— TEZLKA cam el p - oo o rasm morkie e BOpmrny  becoame the Sarut o brides the map
- o - — -eEn .‘@ ﬂ H ""‘""_:“"'"“"‘::".-“l.|'lQI-tll||"'il".p-‘-'-li‘-L. vt vl | Ful s u...
— , s ] i
e B0, G hulu  tesS Koo DEEEEE VY eesee.
= . E ,-:‘ 1998 Fan-made K-pop commumity
In anaw % LTIV i R L sy _l_m_ E i -3 = s grma iy s d e ara iy, | Semsrmed s creates] ey per el
\ - c' B = Lol — coMers T Su.t-r.r:a. o :-:.!c-'m-;::rf::aﬂ: g

ORakuten VIKI 2017 MEDIA KIT roompi ORokuten VIKI 1017 MEDIAKIT roompi

SOASET- MUY I0L8 - BILY 300 T Oomgle Brwdpai v, Win & Soorns Wi

SOOMP! USERS VISIT FROM OVER
190 COUNTRIES

. b 10%
JOOMPI i) ~ 46%

13%

SOUTH AMERICA 50/0

RESTOFWORLD

THELARGEST AND LONGEST RUNNING KOREANENTERTAINMENT COMMUNITY

ORakuten VIKI 2017 MEDIAKIT soompi ORakuten VIK] 1017 MEDIAKIT roompi
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ORakuten VIKI

KBSC) mBC OSBS MOCGERT cigees 0N lwpmm

?é.ll! A
B O 0 e »

SOOMPI PARTNERS

ORIGINAL AND EXCLUSIVE CONTENTFROM TOP MEDIA GROUPS

©  sronsue [ BRARNEW wnues
 DSPrmedia i

_ gaon
!‘.weﬂ b Yalkyn

1017 MEDIA KIT roompi

ORakuten VIKI

STRONGER TOGETHER

APLACE TO CALL HOME FORGLOBAL ENTERTAINMENT FANS

soompi

1.3 bmion minwetes watched per month @ T5millon page views permonth
31 minwtes 49 seconds average tine on 25,408+ articles prodwced per year
site

©Rakuten VIKI 3

Globad TV shows and movies Nrom

“u  Worean ententainment news

around the world, incleding & pablished by team of editors in both

sxchusived, origingd series, web ingish and Spanish

dramad, and original branded content

Fans collaborate tolocalize, @ Fans discuss and engage on

sodialize and translate content iMo Tormms ab-owl & variety of topics

200+ langeages
www , villd, com Www, oompl.com

2017 MEDIA KIT m

STIECE: F0E Dongle Anvyncr. Jaersssn

YOUNG, DIVERSE COMMUNITY

WHOWILL YOU LIKELY MEET ON SOOMPI CRVIKI?

T3% 63% 40% 21%
FEMALE MILLENNIAL CRGENZ ASIAN UNITED STATES
730% 19%% =18 years old F0% Aslan L United
Frmale 26% 18- 14 years 25% Stutes
270 Male ald Lalicasdan 1, Philippines
18% 25- M yeary 20% Hispasic 3. indemasia
ald A, Maxien

ORakuten VIKI

1017 MEDIAKIT
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ORakuten VIKI

OUR SOCIAL REACH

2T MILLION+ COMBINED FOLLOWERS ACROSS ALL CHANNELS

f
e

i @

1017 MEDIAKIT

18M

FACEBOOKLIKES

2M

TWITTERFOLLOWERS

LINE SUBSCRIBERS

400K

INSTAGRAM FOLLOWERS
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VIKI
] ORIGINALS

PREMIUM CONTENT
P AT . W GO ITT

(S ORakuten i DRAMAWORLD »

SOCIAL BREAKING Vika's fers t orepmeal

SHARING NEWS prodeciion,
LT I FERNT . T Pranawnorky, broke the

T mold s the fint 1how te

« FIVEYEAR
Creators of N

Be ws both Korvanand .
W lkirgz Meadtwdl
Trglis hwith Kores aed Srmny e g o s g
" moen Korean actorn . 0V | ot e e
. Dranaworis mem omto Mt -sven Kimram
wim Grand Jwry Prize "ot 1
co Hﬂl...lil: II"[_Y“EL!Ef‘GEHE NT the Harsedlle Wek feae ':,‘:: .u‘::::;;"”
(%4 'llot.l‘l'}IIl &3 wellan ‘Most Popeh lasim®inmind, Floe
l':::ln-l;::d Venrmill e
Aseaedia v 1016, :h‘-::::‘“"
o D whoer b e

ORokuten VIKI 2017 MED 1A KIT w ORakuten ViK1 w

ORakutenVIKI JOOMPI

CONNECTING INTERNATIONAL FANS

WITH KOREAN CONTENT

By Courtney McLachlan

ORakuten VIKI 1017 MEDIAKIT roompi
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'CREATED,

ORIGINAL CONTENTFROM INFLUENCERS WHO SPEAK TO OUR AUDIENCE'S CURIOSITIES
ASIAN CONTENT, LANGUAGE, LIFESTYLE, BEAUTY, TRAVEL , AND MORE!

CREATED is the platform for fans looking to connect with the culture behind their K-drama,

UPIOTIBH, . MARGARITA w HEYITSFEIN
PLEASE! CULTURE BEAUTY
H-pop

Interactive reality show & Lond aner on the journey to Puihing the latest K-baauty
::lh K—pnlp stars created bearn Mo ab-out Koreah trerdi, Trom the iubile to the

&

culiure, watreEng,

COLLABORATI OMS:
Viki Platinem Challenge
UR10TION, Phease!

COLLABORATIOMS:
Margarits Mondays

COLLABORATIOMS:
Coprodeced with ZANY TY

ORakuten VIKI 2017 MEDIA KIT soompi

i

Heyitsfeii Whitneybae CarKpop Akoreangirleats
Peauty | A0MK followers Calture| 191X followers ¥-Pop | 4% followers Food | 10K fellewers

P g e Ratest K Beauty treinds,  Qiioky s Banitabes onall s 1 peaa Bartr To K iy Lo b cuvh foiuny &
rom the 1ebithe to the ¢ rtreme themgs Kore sm.c wiure. froen re sl and non K-pop Mante re bl Korea 4 ina kst

: ) -I!:
Hernrylam2 RiaRua Drawing Hands Limo Tub-c

Dance | 86K follewenrs DEY | 725K fellow ors Art| 159K fellowers Family Fes | 65TK follomers

SOOMPI

EXCLUSIVES

ORakuten VIKI

Twems who-sosbls the ¢ x femerm of K- W T M YO Belnging propaliare aom o Fenand gaees for the e
o AN e in i ldase oo ers e simgle evernlay oty e with pe il and paper iy Vo e rgoy
ORakuten ViKI 1017 MEDIA KIT roompi
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ORIGINAL SERIES
Sncanpe = the ta e be r bor wp-
A 3 g Masee 201 Lade
nﬂmuﬂhwhmm

ARTIST INTERVIEWS

Soompl brings b closer so their
Savorite misi artisls (hrosgh

PROMOTIONS

L L e e R L
special comtents %o help prope lthe ir
e imo the inme reetosed
oy g

1017 MEDIAKIT w

ORakuten VIKI

UP10TION, PLEASE!

The firstinternationalfan-led idolvariety show of its kind:

UPLOTION, Please let me decide your day!
UPLOTION, Please guess my favorite pop
songs!

UP10TION, Please do my makeup!
UP10TION, Please go on adate with mel
UP10TION, Please cook for me!l

1017 MEDIAKIT M

English
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TENTPOLE EVENTS

ANNUAL HIGHIMPACT, HIGHENGAGEMENT DRIVERS

RISING ¥

RISING LEGENDS

The first fan-led search for the next K-pop star

1017 MEDIA KIT

ORakuten ViKI

SOOMPI AWARDS

Honoring the best in Kerean television and
mesic

ORakuten VIKI

RISING ¥

101T MEDIAKIT

wg
r-i!QINP 3

ORokuten VIKI
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J01E CASESTURY

-—

Season One of “Rising Legends™
was one of the most successiul
K-pop events of 2016,

FAN VOTES

1 MILLION

TOTAL ENTRIES

5000

PARTICIPATING COUNTRIES

I MEDIA KIT

QRakuten YIKI

2017 MEDIA KIT

2016 Abdll et

& I
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O -4 NI URAE FS

ORID 03, 12428 B2 42 A5 [ s enone ox
KBS NEW.

>4 THE KOREA TIMES

M RO SRR OOEATOMEN T U

- "

Lee Min-ho, Song Hye-kyo, EXO, top hallyu stars
of the year: survey

OBl #tww < = Dus

Lo b b ol -
e e (B
LB ERE 4 1UE B E s P ey WY T

hid T

ol B2 I00e% Ao Ay NFE 4P agan ia‘}}*

L3 L R

PRESS
HIGHLIGHTS

MARKETING: ORGANIC MEDIA

! *S40K YT Subscribers
Huge, Engaged Global Social e == Soompi: Robust
Following, including A g ¥ editorial team and
Facebook, Twitter, active social
Instagram, YouTube, LINE, followin
Weibo, WeChat, Snapchat,
and more
. ................................
® Email/Newsletters
: Global Reach ~9 million

1017 MEDIAKIT w

MARKETING

CONTENT GROWTH SOCIAL
MARKETING MARKETING MARKETING

Qur objective isto create a brand that people know and
leve, and continuously come te for the best Asian TV
Shows, Movies and Original Series, We are established as
true friends of the fans and understand the consumer
behavior betterthan anyone else. Viki's experience
building halistic marketing campaigns putsus in a position
to amplify the imternational presence of Kerean content
exponentially.

ORakuten VIKI 2017 MEDIAKIT
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PARTNERSHIPS |
& EVENTS

Consideration

DESIGN

=

Word-of-Mouth
Advecacy

kS

Campaigns/Collections: Curated
collections of shows highlighting

MARKETING: CONTENT

Promotions audiences. Artwork designed to

@ On Viki Site entice the audience tocheckit
: Carousel . ::u-"e:‘:'m’nmm::;' out/watch more.
Curation Widget @ Cross promotion with i -
Collections popular titles
@® FBlives& Giveaways @ Soompi articles
Press Conferences @ Shoutout videos
Snapchat
Artist Marketing: Interviews/Promotional Content ——
Examples: With Yoona and Im Siwan from “ The KingLoves" and Lee .- . = -
Hongbin and Jin Ki Joo from “Wednesday 3:30 PM” R.f P ‘m

R—
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Session 5 : Special Session. Indonesia

Overview of MNC Pictures

MARKETING: BRAND INITIATIVES

T vk Wi

Titan Hermawan

Events(and premieres)

Our skilled team plans and
coordinates amazing events and
parties. Dramaworld premiere
party in LA was amassive success!

Partnerships

We have worked with many
companies and brandsto
increase brand awareness and
bring new users te Viki.com

roompi

2017 - 12th ASIAN TV DRAMA CONFERENCE

PICTURES u

+COM PANY PROFILE.

THANKYOU.

ORakuten ViKI 2017 MEDIA KIT s00mpi
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+
MNC GROUP. hio) ¥ 4 MNCOD

INDONESIA IN FACT.

MNC PICTURES. M:‘W FTA penetration is still dominant among M

other media in Indonesia.

Bz & ®

+ Established in Mei 23rd 2007.

* Fulfilling MNC Group FTA TV needs.

+ Produce drama and theatrical movies. FREE TO AIRTV INTERNET STATIC OUTDOOR RADIO

96.47% 43.40% 34.53% 27.88%

+ Target duration 2017 : 2,100 hours

* Produce TOP favorite drama in Indonesia. P

il
=%
[
S

PUBLIC TRASNPORTATION ADS CINEMA PAY TV NEWSPAPER

21.11% 12.09% 7.98% 7.32%

Source; Nietsen Conswmer Mesio View e 2017

96 The 12" ASIAN TV DRAMA CONFERENCE English 97



+ TV Drama are dominant compare to other genre .

(=)
B L. - 2 BB PR, |

-

— MNC Group members

Tier2
el L L LR ] S PR L L L R R R T Y
e
oAty
METR TV ‘
R xoumsTY
NI
1962 198 1930 13 1985 199 2000 2000 ma3 a7 2me i 201 ma
Rank Sowre: AGE Nieten Meslo Research, TA: &4 5+, Perod january - September 2017
+ Two viewing patterns apply in Indonesia .
CTUR
—Regular Time ——Ramadhan
" oy o - - - o [ L] L) - - - - - - - - - - - - - - - - . - -
LEEEEERELERREEEEE L FEEEEEE RS FEEEF R EEEE
5 AGE Miesen e T Al 5+, Period: A i} 2006
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+ Competition among Top 4 TV stations (RCTI, ANTV, M!'S-"
SCTV, IVM) grows tighter in 2017 .

FTA COMPETITION

i APTTEEC T,
-

-

wn i
- . - ====2Hn1ﬂh o om o e - m W =En [ ===heﬂn‘htnn-\h
FiES8F S5 9059 BT i 8 FR R R nERtERERE
AT —m§lTY s—iNTY s— — METAD ——TRANS ——§TV ——TRANST —— TVONE ——MNTTY —— NEWSSNDD

Source: AGB Nekes Medio Research, TA: AN 5+, Perad: Jan X015 ~ Sept 2017

Series and Variety profile are similar, dominantly M\W
by FEMALE audience . o

Total Indviduals
by Gerder : Femal 115 112 75
by Gereder | Male L] a8 135

Fge =9 aE. = L] Age 3-0 L -] 72 33
Age 10-14 m 1s B A 10-14 " [ 92
Agw 1510 o 1s = A 135-19 A % s
Agw 2024 as L] = e IC-34 & az il
Agw 25-20 17 108 L Agpe 1913 JO s 15
Age 30-3¢ 11 £ 74 e B34 73 7% 164
Age 3539 1% 118 BL 353 2] 7 14
Age dD-id 1e2 121 £ dge b0-44 102 Bl L)
Age 4549 152 126 L] Qe £5-49 ) a8 14
Age 5054 1 135 ] e 50-54 n 11 16
Age 5559 115 139 74 £ 55-59 B5 109 119
Age &0+ 163 128 o) e 6 105 105 189

Source; AGE Melsen Media Besearch, TA: Al 5+, Peniod: 01 - Q3 2017, by ndex
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+ Drama is the highest rating achieved amongst all . F""W

Total Indviduals) .0 i o8
by Gender : Femg 24 12 0.7
by Gerader : Mo le| 17 L] 11

5 AGE Mesen Pl TA: All 5+, Period; QI - O3 2017, by Aoting

10 Longest run drama series in Indonesia .

+ DT Case: Series duration tends to increase mw
according to performance, and does not have end story .

1

"

) I— — — —
12 3 4 506 789 0N UMIBIGYIRIBINNRZEAMBAITAIDNRD MG BT NN

B0 Wesk 317

Source: “Dovain Terbalk ™ Duration [Howrs)
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A Tukang Bubur Naik Haji 2308 |1Seamon, dred 28 May 2012 - April 2017

2| Gesa it 1002 |7 Seasoes, sired 2 Apdl 2007 - B May 2011

3| Tukang Ojek Pengkalan 207 | 150as0n, startaired 2April 2015 - Current

4|M|1‘fangl:iluhr B76 |15aaon, drod 20 Septamnbar 2030 - 25 Movembear 2011

s{Radan Kian Santang 611 |1Sazc0m

dmmm 538 |1 Sepmon

7| ounia Teshaic =5 |15 Ired 5Jarwsary 2017 - Current

| anupsrsh 473 | Mired 28 March 2011 - 13 Jarwsary 2012 (1 $emon)

Slldwrgltemn A12 |Aired B October 1956 - 29 August 2004 (3 Seasons)

ld'es-urlh'zn&llntthl'loll 549 | Aired 14 Febnary 2011 - 2 October 2013 (3 S=asons|
Source; MNE Growp record

+ Drama Series has a bright future in Indonesia. ms"

% Share of Broadcast Time 8% Time Spent Watching

Source; Genevol Entevtainment TV (8 Mational TV + 2 Networking TV) Exc. News Stations, Period: Sept 2027
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< 3 Teen drama is the highest rating drama .

102 The 12" ASIAN TV DRAMA CONFERENCE

RANK TMLE I CHAMNEL GENR ) TVR | Share
1 [ariac i anan | B Taors Draevia 72 | na
2 |PREMAN FENSLIN 2 | Bl Comady Draena 43 | M3
1 |TUKANG BLELR HAK HAIl THE BER IMTI Comady Dras 40 175
4 [T MANUSIA HERIMEL | (e Action Drama E 76
5 |PANGERAN ECTV Action Drama 36 161
§ |WMADUNSPC RAMADAN BCTV Comady Drama 35 | %5
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Session 6 : Chinese Writer

Basics of Drama : Story, Emotion, Character
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Shanghai Guanyi Cultural Media

1. Theme

prre——— 2. Examples

L

3. Future Efforts
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Beyond Nation,

_Genre, and Media!

China’s Striving

Multi-Platform ‘;; E Locations
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Multi-Genre
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The Development of Chinese Drama

“Time to Devote to Culture Industry”
General Secretary Xi Jinping quoted EZKER for
the constant devotion along with the creativity and

originality to the culture industry’s advance.

Basics of Drama

Drama, A Culture Genre of Huge Influence
Basics of Drama:

Character, Story and Emotion

e Times We Had)
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The Heroine Lu Lou
Castas Female Writer

Character

The Story of Korean Female Writer

Well-known for {Miss Mermaid) {Fire Works) (Full House)

China’s First Drama of Female Writer {The

limes We Had}

Writing the script, | fell in love with the heroine. She, a
screenwriterin the play, reflects experiences and
imaginations of we writers. The real or not, our soul dwells
in her, for it is from the bottom of our heart.

Love Characters, Advance The Story!

Cha Stor
ract ] [
er v

Soul Essence Catalyst

The Hero Wang Shu Wang

‘Slow’ Life

Design

The Creative Story

= Depicting The Life of A Screenwriter
« Monitoring Our Life

* A Keen View of The New Wave in Our Society

Monitor Our Life, Gaze the Change of Society

Change in The Chat Topic of The Young Generation
* A Decade Ago ———- How To Survive in The City
* Today -—==How To Enjoy Minimal Lifestyle
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Storyline

The Heroine The Hero

Positive, Reflective,

Progressing Pursuing Slow Life

_Distress, Growth, and Reflection of The Youth

Emotion

Love Family Love Friendship
Teacher-Student Affection

B4 E

Let us liken the character to the soul, the
story to the essence, and the emotion to
the catalyst, and we will stand upon these

basics and strivefor creating global dramas.

. . Mercy of Writer
Attitude of Life _Mercy or vvriter
. * Write The True Story,
Touching Scenes ——
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& Basics

Soul

Essence

Catalyst
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Mixed Genre, Diversified Platform

p8fressive But Constant View of Life

Never forget Roots and A Start

Charact
; - q Viewers

New
Drama

Writer: Lu Qi

2017
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Session 7 : Japanese Writer

‘The Man who Can't Get Married : the similarities and differences
of the Japanese version and the Korean remake version'

Ozaki Masaya

| wrote the screenplay ‘The Man Who Can’t Get Married', a drama produced in 2006, received a
great deal and was highly rated.

About three years later, a remake proposal came from Korea. At that time, the Korean side
asked, 'Do you check the script when you make a remake version?' And | replied, ‘I will leave
everything to you.’ | think it is natural to change the script to match the atmosphere of Korea, so
| thought | should leave it to them.

Since this theme is 'transcending borders’, | want to compare the Japanese version of "The
Man Who Can’t Get Married" with the Korean remake version and talk about the similarities and
differences.

First of all, let's talk about the length of the drama. The Japanese version is 45 minutes long,
total 12 episodes, and Korean version is 60 minutes, total 16 episodes. Therefore, Korean version
needs to extend the time by extending the story.

Let's talk about the whole part later, and let me show you how the scene in Japanese version
was expressed in the Korean version.

¥ Japanese version video playback followed by Korean version video playback

How do you like it? The Japanese version and the Korean version have a common point and a
difference.

| thought it is only natural that the Korean version differs from the original because the national
character of Korea and Japan and the taste of viewers are different. However, when | watched
the Korean version, | thought that ‘It didn’t change that much.’

In the first half of the play, the scene of eating at the house was almost unchanged, but the
detail lines were changed. However, the essential part has not changed.

In the latter half of the play, the scene has changed dramatically since the woman got upset
and left. The original version of the video depicts a man apologizing calmly to the woman in the
video rental store, but the Korean version has changed to the man coming to the woman in the
club. In addition, the story continues in the next episode after the man arrives.

The scene of the video rental shop in the Japanese version has a very calm scene that does
not reveal strong emotions. In addition, the last scene is also clear. This is not how most
Japanese dramas are like, so that’ a unique feature of this work. This was praised by viewers as
well. | think it would have been difficult to transfer this atmosphere to the Korean version.

It is usually used in Japanese dramas to link stories to the next, so it's not a different point
between Korea and Japan.

In general, it is said that Koreans are more emotional than Japanese. In the scene that |
showed, the woman got upset and runs out of the house, and the crying scene shows a stronger
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emotion than the Japanese version.

However, there are intense crying scenes in Japanese dramas, so you can’t say that Korean
dramas are more emotional. In addition to this scene, there was no part of the remake version
that | felt was more emotional than the Japanese version.

As | mentioned at the beginning, the total length of the Japanese version is 12 episodes, while
the Korean version is 16 episodes. In the Japanese version, the story ends when the two main
characters start dating, but the Korean version adopted a new version of the story after that.

In this play, a new ending was added, but it could be possible to inflate the middle part of the
story.

Depending on the play material, it may be very difficult to move the stage to another country
and remake it. However, since this drama realistically depicts the people living in the city, the
differences between the two countries are not very prominent. | think it would not have been a
difficult task to turn Tokyo of Japan into Seoul of Korea

For example, | would like to ask Chinese people how it will turn out if there is a remake of this
drama in Beijing, China.

| hope that many fun and interesting dramas will be remade beyond the borders, and that
various countries will actively collaborate to increase the potential of dramas. That concludes my
presentation.
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Session 8 : Korean Writer

The Good Doctor

Jaebeom Park

Hello, | am Park Jae-beom, the writer of the Korean drama, 7he Good Doctor. It is a huge
honor to be giving this presentation to the renowned writers, producers, and industry
professionals all over Asia. Furthermore, | express my profound respect for the many dramas
from various Asian countries that transcend national boundaries that inspire and move me.

In recent years, we have seen programs and formats traveling across borders in all genres, be
it dramas, entertainment or culture. Many remakes of American and Japanese dramas have been
and continue to be produced in Korea as well. The outlook on remakes is that it will continue to
increase due to their viability. Producers in both Korea and around the world are like major league
baseball scouts: they spare no effort to find quality programs around the world. In particular,
Korean dramas have become great targets for these scouts from other countries in recent years.
Contracts have been signed to remake a large number of programs. There are some that have
already been completed and aired. Korean dramas are growing in presence, and this makes me
teel great pride as well as responsibility as a Korean drama writer. Today, | will be speaking to
you about the American remake of The Good Doctor.

As many of you may be aware, the remake of 7he Good Doctoris currently airing on ABC in
the U.S. What's more meaningful is that 7he Good Doctor is the first remake of a Korean drama
to be aired on one of the three major U.S. networks in the regular season and in a prime-time
spot.

The script was written by David Shore, the creator and writer of the medical drama Houwse.
Daniel Dae Kim's 3AD, David Shore’s ShoreZ, Lee Dong-hun’s Entermedia and Sony Pictures
Television were in charge of production. In the role of Sion, played by Joo—-won in the Korean
version, is Freddie Highmore (Charlie and the Chocolate Factory, August Rush, Bates Mote)).

Viewership of the first episode of 7he Good Doctor, which aired on September 25", was 2.2%
among viewers aged 18-49, and this figure rose to 2.4% for the second episode. This was the
highest viewership for an ABC Monday drama in 21 years. As for the 2™ episode, it was viewed
by 19.2 million people, and surpassed NBC's 7his /s Us, the reigning highest-rated series on
network television,

Following the successful launch of this drama, many industry professionals and reporters
asked me and the American producers the following question. “What was the reason 7he Good
Doctor could be remade in the U.S.?"

Quoting the words of Daniel Dae Kim, one of the producers, “The emotions in the drama are
rich and powerful while the main character is one never before seen in an American drama.”

Summing up my own answer, the key was a unique character with humanism that viewers
around the world could empathize with. However, it can’t be fully expressed in just a couple of
sentences. It's too abstract to sum it up as emotions, uniqueness, and humanism, and this could
lead to a misunderstanding. This is why | want to go into greater detail about the reasons, so that
| may be better understood.
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| have to preface this by saying that this presentation is my own analysis as the original creator
of this drama, and does not draw from any other data. | hope my presentation will be helpful to
other writers and producers who hope to create works that are like mine.

1. Development and Risk-Taking

Before going into the main part of this presentation, I'd like to touch on the story behind 7he
Good Doctorwhen it was still in its development.

The Good Doctoris a 20—episode drama developed in 2012 and aired on KBS in 2013. It is a
moving story about a young man with autism who breaks down the prejudice of people around
him to become a pediatrician.

At the time of its airing, it enjoyed great success by garnering the highest ratings among all
programs airing at the same time. However, the drama took courage and risk—taking to be made.
After | finished the synopsis, | wasn't very optimistic that the project could actually be launched.
In Korea, featuring a person with disabilities as the protagonist in a drama was taboo. Station
executives felt that having a main character with disabilities could make viewers feel
“uncomfortable.” They felt that this would negatively affect the ratings as well. However, the
producer and | pushed through with it as we decided that this was a story that had to be told in
Korea. However, something unexpected happened. The executives at the station came to an
unanimous decision to schedule the drama. They empathized with the theme and message that
the writer wanted to convey. Above all, the station wanted to deliver a social message even if it
meant giving up commercial success.

With everything falling in place, the project began and this led to great success.

2. Differentiation

Now, I'll begin discussing my own analysis of the reasons leading to the successful remake.
The key lies in its differentiation.
The Good Doctor is different from existing medical dramas in three main ways.

The first is that the protagonist is both the subject and object of medical practice. The
protagonist Park Sion is both a doctor and a patient with autistic tendencies. Although he is
knowledgeable, he has the expressive and emotional capacity of a 10 year old. Although he is a
great doctor, he is also a patient that needs to treated, and he overcomes all odds and difficulties
in his path. In this irony, the protagonist comes to understand humanism, nature of treatment,
love, and the definition of a true doctor.

If the protagonist Sion had been a heroic and macho doctor, the focus would have been on his
successful medical practice rather than his growth as a person. Here, | want to stress that the
character of an autistic doctor was not created simply for the unigueness and strangeness. If he
had just been strange, this drama would have been a failure. Rather than focus on what kind of
doctor he is, we wanted the story to focus on the situation that he's facing and how we are
looking at him to bring out the theme.

With this process, we were able to create a drama with a clear message, and not one with just
plot devices.

The key was that the pain and emotional scars of a person had to come across to the viewers
so that they would be able to cheer him on with their hearts.

116 The 12" ASIAN TV DRAMA CONFERENCE

The second difference is that 7he Good Doctor focuses more on the communication between
doctors and patients, and between doctors, rather than the actual medical practice.

To put it more accurately, we put the focus of therapy on communication rather than medical
skill.

Many viewers in Korea equate medical dramas with surgery scenes and emergency situations.
Of course, these are important aspects of a medical drama.

However, these aspects have become a kind of custom. Sensational surgery scenes have also
been gratuitously exploited for dramatic effect. Of course, these are necessary for the reality of
the drama. However, if these aspects are exaggerated purely for entertainment, it would be no
different from an action movie. Just like viewers anticipating the shooting scenes in action
movies, viewers of medical dramas would start anticipating surgery scenes. This is not desirable
in a medical drama.

When a patient receives heart surgery and is hospitalized for three weeks, the total time spent
on actual the medical practice, including surgery, is only about 10 hours. The remaining 20 days
will be comprised of communication between the doctor and patient and communication
between the doctors.

The Good Doctor tries to highlight the importance of such communication.

This communication was also used to indirectly criticize the increasingly mechanical and routine
manner of medical practice in hospitals. The various kinds of communication shown in 7The Good
Doctorwas its strength and edge.

These strengths were expressed in very interesting ways in the remake, and | am very happy

with that as the original creator.

The third difference is the way we look at disease.

In typical medical dramas, the focus is on the protagonist doctor successfully treating the
patients while facing a series of difficulties. In other words, disease is seen as an object that has
to be treated.

In the 7he Good Doctor, the focus is on how we can live together with people who have
diseases? Although diseases are the target of treatment, they can also be something we try to
co—exist with.

The protagonist Sion is an antisocial character with autistic tendencies and the emotional
capacity of a 10 year old.

However, through the acceptance of those around him, his symptoms show improvement, and
he grows.

Through this, | wanted to say that although treatment is important, accepting them into our
lives is also an important method of therapy. Sion’s final words convey this message well.

“| learned that | had to have pain within me to be a good person.
You have to know what pain is to understand another person’s suffering.
This is why | want to keep my pain with me, everyday.
| think I'll still be fine. | will always be together with people.
And be loved by someone.*

3. Conclusion

The above was my detailed explanation of how the remake of the drama came to be.
| will state again that 7he Good Doctor is not simply based on its unique subject.
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| would like you to understand all the thoughts the producers and | put into this work to get the
message across.

In conclusion, this drama fit two completely different cultures of Korea and the U.S.

American dramas and movies often discuss social issues about minorities and the
disadvantaged. This tendency in the popular culture of the U.S. was a good fit with the story of
The Good Doctor.

I've been asked this next question by several producers in Korea.

“If you can keep this tendency of the U.S. in mind, could there be a second 7he Good Doctor?”
My reply was “l don’t know.”

When | started developing the [The Good Doctor], | had no idea that it would be re-made and
aired in the U.S. At the time, all | wanted to do was to create a drama that was appealing to
common sense and universal emotions, viewer—friendly to all ages and genders, and not too
sensationalistic.

In recent years, many Korean culture products have spread around the world through the
“Korean Wave.”

Dramas have also become a core product with active development and exports. In this aspect,
The Good Doctor could be seen as an example of well-developed Korean Wave drama. Although,
| think it's nonsense to set out to develop a Korean Wave drama.

The Korean Wave is just an outcome, an economic phenomenon.

If one was to just focus on the Korean Wave at the development stage, the outcome could be
that it only aims to appeal to the sensibilities of a different country without artistic merit.

In particular, there's a saying often repeated by people in the cultural industry of Korea.

“What's most Korean is what’s most universal.” There’s a problem in this saying as well.
Rather than creating empathy, a work that only focuses on Korean tradition and “Koreanness”
may not be well received by viewers in other countries.

Concepts such as Koreanness or globalization may be unnecessary in the development of
dramas. The essence of a drama’s conceptualization lies in the writer’s intent and message.

| realized one key thing in the remaking of 7he Good Doctor.

It's that universal human emotions are truly global. People around the world can relate to stories
that follow common sense and universal emotions without having to resort to sensationalism.
Although it is a simple conclusion, it’s not easy to always adhere to as a writer. It's a goal I'm
going to continue working towards.

| believe that the works presented at this conference, along with the advice of everyone
present, would greatly help my search for an answer to this challenge.

Moreover, | hope to see a more active mutual exchange through the Asia Drama Conference. |
am sure that this conference can act as an important outpost in raising the profile of Asian
dramas worldwide.

Finally, I'd like to thank you for giving me your attention throughout my long presentation.

Plot of The Good Doctor

Park Sion is a young man with autism whose symptoms have been greatly alleviated.
Sion’s autism is accompanied by Savant Syndrome, which means he is autistic while displaying
exceptional talent in a certain field.
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In Sion's case, this translates to incredible memory and spatial intelligence.

Sion's dream is to become a doctor. The death of his brother made him want to become a
doctor who saves lives. Sion worked hard, and backing him was his sponsor, Director Choi Woo-
wok of the best hospital in Korea, Seongwon University Hospital, who loves him like a son.

Sion graduates from Medical School and has to enter a residency program. Director Choi wants
him to do the residency at Seongwon University Hospital.

For Sion to overcome such odds would not only be a victory for Sion, but it would also inspire
others with autism like him.

However, he is opposed by all the members of the hospital’s board. A doctor with autism and
the temperament of a 10—-year—old child could pose a huge risk to patients.

Despite Director Choi's pleas almost all of the board members rejected the proposal, and it
seems like Sion's acceptance to the program would be canceled. However, Sion saves a child
who had been seriously injured by glass in a subway station, and footage of him in action goes
viral worldwide on Youtube. This leads to the board granting Sion provisional placement in the
program. However, if Sion fails to prove his competance as a doctor, or does anything to damage
the hospital's reputation, Sion is to be fired immediately. Furthermore, Director Choi would also
have to step down. Director Choi puts his own career at stake to back Sion.

Sion becomes a resident in the Department of Pediatrics, and gets into a serious conflict with
Doctor Kim Dohan, the best doctor in the Pediatrics department. To the perfectionist Dohan, Sion
is like a ticking time bomb.

However, Doctor Cha Yoonseo takes care of Sion like a younger brother and protects him.
Sion shows outstanding talent in diagnosis. He is able to provide an accurate diagnosis by just
visualizing the situation in his mind and proposes solutions to challenging surgical complications.
Although Dohan recognizes Sion’s talent, he tells him that talent is not everything.

Just as Dohan expected, Sion makes the patients and their family members feel anxious, and
the situation keeps getting worse. Each time this happens, Yoonseo comforts Sion, and she
encourages him to keep working harder to be a better resident.

In the process, he learns about the qualities a good doctor should possess one by one.

Dohan, who used to watch with skepticism, is also surprised by the changes in Sion.
Nevertheless, he still thinks that Sion is not good enough.

As time passes, Sion treats many child patients and becomes the doctor who best
understands his young patients. He is able to not only treat their bodies but also comfort their
hearts. This was possible because Sion, whose mental age remains at 10, is at the same level as
the children. In this process, Sion grows as a doctor and as a grown up.

He also learns about the meaning of love through Yoonseo. Love is an emotion he has never
experienced before. In his awkward and inexperienced way, Sion expresses his feelings to
Yoonseo.

Yoonseo is taken aback by Sion’s unexpected confession.

Yoonseo turns Sion down. Although it would hurt his feelings now, she feels this is best for
Sion’s future. Sion is deeply hurt by Yoonseo's rejection.

However, through this pain, he grows as a person, and learns how to love for the first time in
his life. Yoonseo sees this and is proud of Sion.

Futhermore, she is moved by Sion's innocence, and before she even knows it, she starts
developing romantic feelings for him. The two of them begin a sweet and romantic relationship.
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Dohan, who's been watching Sion’s growth, starts seeing Sion’s potential, and begins caring
for him like his own brother. At times tough and at times gentle and warm, Dohan trains Sion so
that he can complete his residency successfully.

Meanwhile, Sion manages to bring everyone in the hospital to his side with his kind heart. All
of his former enemies become his allies and help him out.

One day, Sion takes on a highly critical emergency surgery and completes it successfully.
After this, he begins treating all his patients with maturity and gets along well with all his
colleagues.

Everyone in the hospital recognizes that Sion is fully qualified to be a doctor. In a unanimous
decision, he is given a permanent position in the hospital.

He and Yoonseo also get married.

Now, Sion, who has become a real doctor, poses this question to Dohan in front of the surgical
theater.

“What does it mean to be a good doctor to you?”

Dohan smiles and answers.

“Any doctor who asks themselves what it means to be a good doctor.”
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